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LY LICH KHOA HQC

I.LY LICH SO LUQC

Ho va tén: LUQNG VAN QUOC

Ngay, thang, nam sinh: 10/11/1982

Qué quan: Xa Thanh Phong, huyén Thanh Ph, tinh Bén Tre

Nam, nude nhan hoc vi: 2012, Viét Nam

Hoc vi cao nhat: Thac si

Chtre danh khoa hoc cao nhét: khdng

Chtre vu (hién tai hodc trude khi nghi huu): khdng
Pon vi cong tac (hién tai hodc trude khi nghi huu): Khoa QTKD, Truong BPH TC -

Marketing

G161 tinh: Nam
Noi sinh: Bén Tre

Dan toc: Kinh

Niam bd nhiém: khong

Chd ¢ riéng hodc dia chi lién lac: 197/10 Tay Son, P. Tan Quy, Q. Tan Phu, TP.HCM
bién thoai lién h¢ (di dong): 0906692262
Email: luongvanquoc@ufm.edu.vn
I1. QUA TRINH PAO TAO

1. Dai hoc:

Hé dao tao:  Chinh quy

Noi dao tao: Truong PH Bach Khoa TP.HCM

Nganh hoc: Dién nang

Nudc dao tao: Viét Nam

Bing dai hoc 2: Ngon ngit Anh

2. Sau dai hoc

Nam tbt nghiép: 2007

Niam tt nghiép: 2017

Thac si chuyén nganh: QTKD; Nam cip bang: 2012; Noi dao tao: Trudng DH Bach

Khoa TP. HCM.

3. Ngoai ngii: 1. Tiéng Anh

I11. QUA TRINH CONG TAC CHUYEN MON

Mtrc d6 str dung: khé

Thoi gian Noi cong tac Cong viéc dim nhiém
Tir 10/2007 dén 08/2009 | Cong ty TNHH Tu van Thiét ké K¥ su thiét ké dién
Xay dung dién Thanh Pat
Tir 08/2009 dén 07/2013 | Cong ty C6 phan Tu van Pau tu & | Chu tri thiét ké dién

Thiét ké Xay dung CDCo

Tir 01/8/2013 dén nay

Khoa QTKD, Truong dai hoc Tai
chinh — Marketing

Giang vién

1




IV. QUA TRINH NGHIEN CUU KHOA HQC

1. Cac @@ tai nghién ciru khoa hoc di va dang tham gia:

TT Tén dé tai nghién ciru Nam bit Pé tai cap (NN, Trach nhiém
dau/Nam B0, nganh, tham gia trong
hoan thanh treong) de tai
1 | Xay dung thuwong hiéu tinh | 2018/2020 Cép Tinh Thanh vién
Vinh Long
2. Cac cong trinh khoa hoc da cong bé:
TT Tén cong trinh Nam Tén tap chi
cbng bo
1 Relationship between customer satisfaction, | 2019 The International
trust, relationship commitment, brand loyalty, Conference on
brand awareness, perceived quality: The case of Managment and
the smartphone market in Ho Chi Minh city Business (COMB2019)
2 Impact of customer experience and relationship | 2019 International Workshop
quality on elements of brand equity: The case of 2019 on Trade and
the smartphone market in Ho Chi Minh city Sience- Technology
development in the
Mekong delta in the
context of International
Intergration
3 | Anh huéng cia tri tu¢ cam xuc, ¥ dinh nghi viéc | 2021 Tap chi Nghién ctu Tai
va sy hai long véi cong viéc dén sy cam két va chinh - Marketing
long trung thanh cta nhan vién trong nganh ban
I¢ tai thanh pho H6 Chi Minh
4 Tac dong cta trai nghiém khach hang dén long | 2022 Tap chi Khoa hoc
tin, sy hai long khach hang va gia tri thuong Thuong mai
hi¢u: Truong hop mua hang tryc tuyén tai thi
truong ban 1€ thanh pho H6 Chi Minh
5 | Tdcdong cua trai nghiém khach hang dén cdc | 5557 | 145 cpi Nghién ciru Tai
g]l?rr]lr}]l phan gia tri thuong hiéu dién thoai thong chinh - Marketing

X4c nhén cia co quan

TP.HCM, ngay 25 thang 3 nam 2022

Ngwoi khai ki tén

(Ghi ro chikc danh, hoc vi)

Luong Vin Qudc




